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THE YEAR THAT WAS 


We described last year’s “Year that Was” as ending 
with “an economic bang and a political thud.” By 


contrast, 2008 goes out with a spectacular display of 
political fireworks and an economic implosion unlike 
anything experienced before. 

History was made. The racial barrier came down. 
Aman of black & white blood, modest means and scant 
experience was elected to rescue a great and founder- 
ing nation. A young, charismatic president was replac- 
ing a Commander in Chief who had long since worn 
out his welcome. 

In 2000, George W. Bush assumed the presidency 
following an election replete with doubt and irregu- 
larities. A troubled first year abruptly gave way to a 90 
percent approval rating following the trauma of 9/11. 
Playing his Commander in Chief trump card, he de- 
clared a War on Terror and war on Iraq. 


In 2004, with the 
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Iraq War going badly but 


THE TOP TRENDS OF 2009 the economy booming a 
The Year That Was 1 especially the real estate 
The Collapse of ‘09 4 market — he remained 
The Greatest Depression 5 popular enough to squeak 
The Revolution 8 

Öbariaräma 12 out a second term. 
Economic Slim-Fast 13 In 2006, with the 
Bush Gardens 14 costs of war and casual- 
Whole Health Healing 15 tics mounting, a Demos 
Little People Squeeze 16 . 

Regenerative Medicine 17 cratic Congress was voted 
That's Entertainment 18 in with a mandate to end 
College Crash 19 the Iraq War. Instead, 


they kept funding it. 

By 2007, with America still bogged down in war, 
the real estate bubble bursting, a credit crisis erupting, 
and the subprime lending market collapsing, George 
Bush’s popularity went into free fall. No longer con- 
fined to disgruntled Democrats, Bush-bashing became 
a bipartisan pastime. 

Most will remember the economy as the 2008 
Election hot button issue. In reality, it replaced the 
Iraq War only when the news of failing banks, busted 
brokerages, government bailouts and rescue plans 
preoccupied the press. 

But it was candidate Barack Obama’s early stand 
against the Iraq War — and his promise to end it — that 
separated him from the favorites of both parties seek- 
ing the presidency. In early 2008, none of the candi- 
dates in the run for the White House had an approval 
rating above 50 percent. Going into the Iowa Primary, 
Hillary Clinton was leading in the national polls while 
Obama’s campaign was slowly gaining momentum. 
It wasn’t until talk show host Oprah Winfrey jumped 
into the ring that it kicked into high gear. 


THE PRESIDENTIAL REALITY SHOW 
With the undisputed Queen of TV in his corner, the 


Obama campaign suddenly transformed into a flaw- 
lessly packaged Oprah production. Whether a stadium 
spectacle or a small town meeting, every event was 
staged to perfection. 

Was the celebrity witchcraft that endears Oprah 
to her millions of fans directed toward political stage- 
craft? As if by magic, Obama, an adequate public 
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speaker, became the master of the Teleprompter; so 
skillful - and with cameras so artfully placed - that 
the illusion of spontaneity was created. Pacing the 
stage, confident of his words, his cadenced oratory 
gave him a messianic quality. “Yes we can!” preached 
Obama. “Yes we can!” echoed his mesmerized politi- 
cal congregation. 

As the economy worsened and the Iraq War was 
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pushed into the background, Obama’s focused mes- 
sage of change and his tightly-scripted performance 
made him a leading contender in The Presidential Re- 
ality Show. 

Meanwhile, his main challenger, Hillary Clinton 
was repeatedly discrediting herself by playing the race 
card, and clumsily exaggerating her foreign policy 
achievements with such claims as having dodged bul- 
lets in Bosnia and negotiating the peace in Ireland. 

In opposition, the Republicans ran the uncharis- 
matic and aging John McCain, inextricably tied to eight 
years of the Bush administration, an insurmountable 
obstacle. The President, posting near record low ap- 
proval ratings, was so universally derided and despised 
that McCain saw Bush as an unconditional liability, 
banning him from the campaign trail. 

The combination of an economic meltdown, Mc- 
Cain’s acknowledged lack of economic awareness ... 
and puzzling choice of running mate made possible 
the impossible: a black, practically unknown challeng- 
er swept into power. 


The Panic of ‘08 Most will have forgotten how 
the New Year began and how 2007 ended. World stock 
markets were registering their worst losses ever. Com- 
modity prices of metals, oil, grains and livestock were 
hitting all time highs. Day after day the economic news 
gyrated between worse and gut-wrenching. 

For those tuned into the spectacle, the insistent 
message from the media, the financial sector, the edi- 
torial pages, and most pundits was still that the funda- 
mentals of the economy were sound and the consumer 
was resilient. 

Each time the markets hit a new low, the word on 
the Street was that the bottom had been reached and 
it was a good time to buy stocks. “I expect that finan- 
cial markets will be driven less by the recent turmoil 
and more by broader economic conditions, and, spe- 
cifically by way of the recovery of the housing sector. 
We are closer to the end of the market turmoil then 
at the beginning. Later this year, | expect growth will 
pick up,” prophesied Treasury Secretary Henry Paul- 
son on May 7th. 

Praised for skill, financial acumen and a proven 
ability to pack so much error into so few words, Paul- 
son was the man chosen to lead the way to recovery. 
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The housing sector did not recover. There was 
no end in sight to the market turmoil. Growth did not 
pick up. The “Panic of 08” that we predicted on 7 No- 
vember 2007 had hit. Yet, in the media, political and 
financial worlds, the very people that didn’t see the 
Panic coming shamelessly predicted what would come 
next and boldly prescribed remedies for fixing it. 

The Category | financial storm that hit the global 
markets in January would reach Katrina strength by 
September, obliterating a succession of the nation’s au- 
gust financial institutions. Bear Stearns, Countrywide, 
Fannie Mae, Freddie Mac, Indy Mac, Lehman Brothers, 
Merrill Lynch, A.LG, Wachovia, Washington Mutual ... 
bankrupt, bailed out, gobbled up, busted up. 

The picture from the retail sector was equally grim. 
Major chains, such as Linens’n Things, Circuit City, KB 
‘Toys, Sharper Image, Steve and Barry’s, Office Depot, 
Starbucks, were going under or closing stores. 

On the real estate front, foreclosures were hitting 
new highs while home sales and construction were 
hitting new lows. And although the commercial sector 
was also in decline, that developing mega-trend was 
generally ignored. 

Unemployment was rising, wages were declining 
and the cost of living was skyrocketing, yet, through- 
out this debacle, the debate in the business media and 
among the candidates was whether or not the country 
would go into recession. 

By October, “Recession” became an acceptable 
word. But however belated, it was no longer applica- 
ble. The unmentionable, unthinkable “D” word, “De- 
pression” began to be whispered. 

The November election would provoke a burst of 
jubilation at the prospect of “Change,” but Obama’s 
victory failed to influence Wall Street. The markets 
plunged and the sinking economy sank ever deeper. 


Geopolitics The Iraq War dragged into its fifth 
year with the new hope that a troop surge would bring 
stability and eventual victory. While the surge mini- 
mized the carnage, it promised no closure. 

In Afghanistan, what had been stalemate devolved 
into retreat. As conditions worsened, the White House 
and Presidential frontrunners called for an increase of 
NATO and US troops to stop further Taliban advances. 

The biggest geopolitical news in 2008 was Geor- 


gia’s invasion of South Ossetia and Russia’s crushing 
response. The American media, the government and 
presidential candidates immediately took Georgia’s 
side, blaming Russia for the provocation. Those fol- 
lowing the facts leading up to the invasion knew that 
Georgia unilaterally invaded South Ossetia, causing 
massive destruction and loss of civilian lives. Taking 
months for this side of the story to sidle its way into 
the mainstream press, most were left unaware of who 
was at fault. 

The regional conflict carried global overtones. It 
polarized US-Russian relations, threatening a re-igni- 
tion of the Cold War, and was followed by a collapse of 
the Russian stock market and the retreat of investment 
capital. Claiming they had been unjustly accused for 
being anti-democratic, dangerous and untrustworthy, 
Russia blamed the US and Europe for the collapse 
and capital flight. 

In the Middle East, the once-heralded road map 
designed to lead Israel and Palestine to peace led to 
nowhere. By end of the end of 2008, the road map had 
been forgotten and hostilities continued unabated. 

In Africa, with roots deep in colonial history, un- 
resolved and un-resolvable tribal conflicts flared up 
again, bordering on genocide. Beyond the pure power 
struggle, the motive behind these bloody fights for po- 
litical control was access to the regions’ rich natural 
resources. 

As is invariably the case, Africa remained at the 
bottom of the news chain; the need for intervention 
was universally expressed but the forces to intervene 
were largely withheld. 

Whatever the level of carnage in Africa, it will 
have little trend-impact on the rest of the world. But 
seemingly isolated and unrelated incidents elsewhere 
may serve as triggers and/or preludes to major future 
developments: the recent Mumbai Massacre, the riot- 
ing in Greece, and the cycle of murders and repri- 
sals flaring up on the borders of Pakistan, Iran and 
Afghanistan’s “Triangle of Violence.” 

Mumbai sets a chilling terrorist example; proof 
of the amount of damage possible through carefully 
planned assaults upon unprepared targets. The Greek 
riots signal both a deep and abiding hatred for an 
unresponsive government and the effectiveness of 
massed protests; a message that will not be lost on 
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other disaffected groups worldwide. The Triangle of 
Violence, evidently unresolvable by the three govern- 
ments, could easily escalate into open warfare. Each of 


these events bear careful monitoring. 


The Future The trends of 2008, while looking 
bleak, were not all gloom and doom. Germinating 
beneath the surface were seeds of trends that in due 
course would sprout through the chaos of a dying age. 
What could not be recognized by those caught up in 
Panic as the “too big to fail” failed and the stock mar- 
kets crashed, was: 

m The system itself had aged and degenerated be- 

yond resuscitation. In the natural course of organic 

life, it was time for it to die. 

m Huge gaps left open by the out-of-business “too 

big to fails,” would be filled by nimble, farsighted 

entrepreneurs. 

E For others capable of functioning within the cha- 

os there would be rewarding opportunities, discov- 

eries and inventions. 

m From the ruins of the old the potential exists to 

nurture the seeds of the new once they sprout and 

are recognized for what they are. 

But before the seeds sprout, the entrepreneurs 
succeed, and the opportunities, discoveries and inven- 
tions are realized, America and the world will have to 
suffer through the flailing throes of a dying system. 

Yet despite the hard evidence and indisputable 
facts, there are many who will twist, ignore and deny 
them; who try to convince themselves and others that 
the fundamentals of the economy are still sound and 
prosperity is just around the corner. 


THE COLLAPSE OF ‘09 


The “Panic of ‘08” will be followed by “The Collapse of 
09.” In 2008, when the world’s largest financial firms 
and equity markets crumbled, Wall Street’s woes pre- 
occupied the media. 

In 2009, the focus will broaden to include 


a range of calamities that will leave no sector un- 


scathed. Next in line is retail, which accounts for 
some 70 percent of consumer spending, 26 percent 
of which is holiday sales. 


After the numbers are tallied to reveal a dismal 


retail Christmas, more big chain bankruptcies will 
follow. Besides leaving masses unemployed, defunct 
retailers will leave behind thousands of empty stores. 
Who will rent them? Nobody! 

Add to these empties commercial space vacated 
by defunct financial firms and an array of troubled 
businesses, from restaurants to architectural firms, to 
high tech operations, to offset printers, etc., etc. The 
inescapable result (that we predicted over a year ago 
and is only now being discussed in the business me- 
dia) is a commercial real estate bust that will be cost- 
lier, wreak greater havoc and prove more intractable 
than the residential market decline. 

Because most people don’t live and shop on Wall 
Street, the “Panic of ‘08” was viewed by Main Street 
as if from afar - even though many were losing money. 
But when commercial real estate crashes it will hit 
much closer to home. The depressive atmosphere of 
thinly shopped, half-vacant malls will strike emotional 
chords and all the senses. 

In office buildings, vacant floors and empty cu- 
bicles will dampen the workday spirit of the still-em- 
ployed; ever present reminders of laid-off friends and 
colleagues and of the fragility of employment. 

Abandoned, untended business and industrial 
parks will highlight the already mournful scene. In 
cities studded with soaring towers and new construc- 
tion predicated on eternal economic growth, streets 
lined with “For Rent/For Sale” signs will complement 
stilled cranes and uncompleted buildings. 

As retail and commercial real estate collapse, the 
credit card sector and all its interrelated processing 
and back office support businesses will suffer and be 
forced to scale back. Hordes of consumers who have 


been living off credit cards and racking up debt to 
the limit will lack the funds to service their debt ... 
much less pay it off, and they will be forced to default. 
Given the nearly $3 trillion in consumer debt at risk 
(excluding auto and mortgage) an inevitable default 
snowball will add momentum to the in-progress Col- 


lapse of ’09. 


Trendpost: Taxpayer warning! All levels of govern- 
ment will be caught up in the private sector collapse 
as tax bases shrink and tax revenues sharply decline. 
Attempts to make up shortfalls by raising taxes, tuition 
and tolls, and imposing higher user and license fees, 
will do little to resolve the problems, but will do a lot 
to infuriate citizens. 

We forecast that during 2009, anti-government/ 
anti-tax movements will take root and flourish. Tax 
revolt “kits” and how to get a referendum on the bal- 
lot will be formalized and made readily available 
over the Internet. A “Tax Revolts for Dummies: How 
to Work the System” guide compiled by some civic- 
minded entrepreneur or tax lawyer could become an 
instant best seller. 


THE GREATEST DEPRESSION 


While we alone predicted the “Panic of '08” (and even 
took out the domain name “Panicof08.com” on 7 No- 
vember 2007), we are not alone in predicting a De- 


pression. 

The “D” word is being uttered - in some cases 
by those who have the most to lose and whose best 
interests are not served by spreading gloom and doom. 
“The world and country are in a depression,” said ce- 
lebrity tycoon Donald Trump. He then later softened 
the blow, downgrading it to a “virtual depression.” 

“Virtual” to the few who will never have to worry 
where the next dollar will come from, it will be pain- 
fully real and hardly virtual to the multitudes who are 
and will be worrying. The virally proliferating Greatest 
Depression is the Trend of Trends for 2009. 

Even so, beware! Over the course of free-falling 
2009, the word from most official sources will be “re- 


cession,” 


and from the few mainstream trophy pes- 
simists, “deep recession.” 


For example, the oft-quoted naysayer, Nouriel 
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Roubini, New York University professor of economics, 
forecasts a two year recession ... not Depression. On 
the sunnier side of Wall Street, the Federal Reserve 
predicts the US economy will contract only through 
the middle of 2009 and pledged, “In any event, the 
Committee agreed to take whatever steps were neces- 
sary to support the recovery.” 

What “steps?” The Bernanke Two-Step? Adjust 
interest rates or print more money? Neither stopped 
the credit crisis from worsening, the real estate market 
from tanking or the stock markets from crashing. 

It was Fed finagling, Washington deregulation 
and Wall Street’s compulsive gambling that created 
the crisis. To trust or to seriously consider pronounce- 
ments, analyses and predictions made by any of these 
sources is an exercise in willful self-deception. Yet, 
with pensions, IRAs, 401ks, stocks and mutual funds 
evaporating, many of those most affected deny reality 
and take hope that forecasts made by proven incom- 
petents will miraculously restore their losses. 

Throughout the many years leading up to what 
we term the “Greatest Depression,” The Trends Re- 
search Institute provided copious data and Global- 
nomic® analysis to support our forecasts of economic 
upheaval. In the past year alone, we have provided 
so much hard evidence (housings starts, home sales, 
foreclosures, bankruptcies, bank failures, unemploy- 
ment figures, stock indices, leading economic indica- 
tors, retail sales, etc.) that further elaboration should 
be superfluous. (See December 2007 Winter; Spring 
and Autumn 2008 Trends Journals. Also see “Finan- 
cial Passover Question: Why is this Depression Dif- 
ferent than all other Depressions,” Trends Journal, 
Autumn 2008.) 

Those waiting to hear the “D” word from eco- 
nomic experts, talking heads and TV anchors before 
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taking action will most certainly regret their indeci- 
siveness. 

Absent from the economic scenarios ranging from 
second quarter recovery, deep recession and “virtual” 
depression are the multiplicity of social, environmen- 
tal, health, political, emotional/psychological and 
geopolitical factors that point beyond just Depres- 
sion. They point to The Decline and Fall of Empire 
America. (See “Empire America Fading Fast, Trends 
Journal, Summer 2002.) 


Trendpost: A Greatest Depression consideration: How 
safe is your money? How sound is your bank? At the end 
of November, Citigroup, once America’s largest bank, 
was on the rocks. Fifty-two thousand employees were 
laid off: In just three days its stock lost more than half its 
value. Rumors swirled that Citi was so desperate they 
were looking to sell or split up the company. 

Is your money deposited in a local bank whose rep- 
utation you can bank on? Are you with a teetering giant 
or a poorly-managed regional? If either of the latter, it 
would be in your best interest to assess the risks. 

Take some out if you think there is risk; take it 
all out if you think there’s high risk. You may consider 
spreading it around and even banking abroad ... after 
all, this is the Global Age. 

But a Great Depression hazard — finding it impos- 
sible to withdraw your money from the bank — cannot 
be ruled out. 

Well before Inauguration Day, Barack Obama was 
cast as the next Franklin Delano Roosevelt. If he follows 
in FDR’s footsteps he could freeze deposits by declaring 
a “holiday” to stop a run on the banks. While FDIC 
insurance may cover deposits, even after banks reopen, 
withdrawal amounts may be restricted. (As the Argen- 


tine government did in 2001-2002. ) 


Publisher's Note: Suspicious of the soundness of the 
banking system, I requested to withdraw a substantial 
sum from our Key Bank account, leaving funds suffi- 
cient to cover ongoing business operations. First they 
tried to dissuade me, then they stonewalled me, and 
finally they turned openly hostile. 

I was forced to sign a series of documents, includ- 
ing one acknowledging that since I was carrying a large 
sum I could be the target of a robbery. To enhance that 
possibility, the teller slammed down the bag of cash on 
the counter and publicly announced the sum. 

Despite repeated requests in the days preceding 
my withdrawal to get the cash in hundreds, they gave it 
to me in twenties, making for a bag five times the size 
and more robber-friendly. 

When I complained to the bank manager who had 
processed the request, the response amounted to “take 
it or leave it.” 

This will not be an isolated event. If you attempt 
to withdraw a large chunk of money from your account, 
negotiate the details in advance and anticipate possible 
hassle and obstruction. 

We’ve heard similar accounts from clients and 
Trends Journal® subscribers who, over the past several 
months, tried to close out mutual funds, 401ks and as- 
sorted sinking equities. They were dissuaded, cajoled, 
belittled and arm-twisted by brokers desperate to keep 
their accounts. Many caved in under the pressure, didn’t 
close them and lost much of what they had. 


Trendpost: Immediately following the November elec- 
tions, the sale of safes and guns rose dramatically. While 
at the moment such measures may seem extreme, as 
Greatest Depression conditions set in, crime will rise 
and self-protection in all its aspects will become a major 
trend. 

Petty thieves, con artists, muggers, burglars, kid- 
nappers, street gangs, organized criminals (in addition 
to Wall Street and Washington) will be on the prowl. 
From bulletproof vests and advanced security systems to 
Rent-a-Bodyguard and burglar-proof money mattresses, 
the anti-theft field will attract resourceful and no doubt 
outlandish innovators. 


Trend Tracking Tip: One of the chief aims of the Trends 
Journal® and The Trends Research Institute is to help 
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readers detect and analyze trends to further their per- 
sonal needs. As G.I. Gurdjieff said, “I provide the leath- 
er, you make the shoes.” 

Commenting on the sale or breakup of Citigroup, 
Bloomberg News quoted Brad Hintz, an analyst at San- 
ford C. Bernstein & Company. “Why would you want to 
sell if you know you can live through the crisis? Lets 
wait until January and see if the pressure comes off” 

The above Hintz quote, unremarkable at first 
glance, conceals a valuable trend lesson on how to parse 
the language to distinguish between assumption and 
evidence, upon which a serious decision may hinge. 

Analyst Hintz counsels, “Why would you want to 
sell if you ‘know’ you can live through the crisis.” But 
the indisputable fact is that Hintz doesn’t “know.” 

If he knew there would be wisdom in his recom- 
mendation, “Let’s wait until January and see if the 
pressure comes off.” But he doesn’t know. How can he? 
What if the pressure doesn’t come off and you waited, 
losing far more than you would have if you heeded his 
“advice?” 

Another example: Regarding the current financial 
crisis, Olivier Blanchard, the International Monetary 
Fund’s chief economist warned, “The worst is yet to 
come ... a lot of time is needed before the situation 
becomes normal.” He predicted growth would not kick 
in until 2010. 

Once again, “authorities” that did not see the cri- 
sis coming pronounce upon when it will end. How does 
he know when it will end? Where was he when it be- 
gan? Why should anyone believe him or quote him as if 
he were an authority? Because he holds a high position 
with the IMF? 

From a trend tracking point of view, the key word 
in his statement is “normal.” What is normal? A return 
to global gambling on unregulated “exotic financial in- 
struments” (credit default swaps, derivatives, structured 
investment vehicles, etc.) responsible for the current 
financial “crisis?” “Normal” to all those working the 
financial casinos is the perpetuation of a state of con- 
stant compulsive gambling; the quest to profit from the 
economy while producing nothing. 

Therein lies the trend lesson. Read carefully, un- 
derstand the nuances of the words. Look for hidden 
agendas and be wary of those who — particularly in this 
treacherous climate — advise staying the course, pro- 
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mote bargain buying opportunities, and casually pre- 
dict peaks, bottoms, and time lines. 

Thinking for yourself and having the ability to see 
through posturing can be the difference between life 
and death. The above examples apply to economics, 
but analogous examples could apply to health: a dose 
of estrogen, anyone? A shot of Vioxx? On 9/11, those 
who listened to authorities and returned to their offices 
went down with the Towers. 


Trendpost: In these initial stages of the downturn, the 
eyes of the media and the business world’s attention 
are centered on the “too big to fail” financials, giant 
retailers, auto makers, hospitality and tech sectors, etc. 
Little attention is paid to small businesses which will 
suffer proportionately. Big or small, government inter- 
vention or not, domestic or international, collapse is 
inevitable, unremitting and will be long lasting. 

When the giants fall and the “too big to fail” fail, 
they leave behind gaps waiting to be filled. However, 
attempting to fill them with clones of products and ser- 
vices provided by the failed and dying giants is not a 
viable strategy. 

For example, while Starbucks closes stores, it 
doesn’t mean demand for all high-end coffee shops has 
disappeared. Quite the opposite. Starbuck’s predatory 
policy of saturating the retail landscape with its stores 
had more to do with driving out competition than 
meeting consumer demand. 

In these Depressionary times, the neighborhood 
coffee shop and hangout providing local color, enter- 
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taining atmosphere, affordable quality and one-of-a- 
kind homemade style is a sizable niche market waiting 
to be realized. 

The same kinds of opportunities will open up 
across the retail spectrum as more big chains retrench 
or close down. 

When cookie-cutter franchise restaurants and fast 
food joints close, spots open for personalized replace- 
ments. During the Greatest Depression new billionaires 
and mega-millionaires will be rare. But there are solid 
livings to be made for purveyors of the greatest steak 
sandwich, the greatest crumb bun or donut, Uncle Joe’s 
Soup and Bread ... all at affordable prices and of the 
highest quality. 


Trendpost: As big chains die leaving ghost malls in 
their wake, widespread mall conversions into energy ef- 
ficient, low-cost housing units will provide shelter for the 
needy and utilize the skills of many idled construction 
workers. 

As our ongoing Trendposts indicate, there is no 
need to go down with the status quo. But it will take 
a realistic micro and macro assessment of the situation. 
Life goes on and so will business. But not for financial 
analysts, hedge fund managers, nor for many real estate 
developers and the associated trades and professions 
tied to construction ... from architects to bricklayers. 

Engineers will still be needed to design products 
that meet the needs of a straitened society forced to cope 
with more basic expectations. For example, most any- 
thing having to do with saving money and/or time and 
reducing energy needs will be growth industries. Who 
will be the innovators to think up the new ideas? Who 
will design, engineer, produce, market and distribute 
them? 


Publisher's Note: Never in its history has America 
fallen so low and so fast, after riding so high. And we 
forecast it will fall much further, and land harder, than 
almost anyplace in the world. 

Yet, America has a rich mix of unique qualities 
that make it better positioned to recreate itself out of 
the chaos than most other countries. Its can-do spirit, 
innate optimism and ability to break through barriers 
of race, class, gender and culture have long been ad- 
mired and envied by the rest of the world. 


But the vital America seen by the outside world, 
with its “can-do spirit,” is a vestige of its old self, and 
what is left of it is under siege. Individualism, entrepre- 
neurship and the pioneering spirit are being rendered 
irrelevant by big government and big business. 

Big Business is the Government and the Govern- 
ment is Big Business. In this monopolistic climate, 
originality and creativity cannot compete. Neverthe- 
less, we forecast that sooner or later, stark necessity will 
jump-start America’s stalled vitality. 


THE REVOLUTION 


It’s unprecedented. There is nothing like it in the his- 
tory of the United States. No week goes by without 
the Government buying into or buying up another 
failing “too big to fail” using taxpayer money. In the 
process, a super-race of corporate giants is being cre- 
ated that will be declared “too big to tumble.” 

No longer the bastion of free market capitalism 
that created the conditions for its unbounded abun- 
dance, innovation and opportunity, 21st century USA 
has become its polar opposite. The evidence is indis- 
putable. In less than a year, the entire economic struc- 
ture upon which the system had been built was torn 
down, scuttled, abandoned. 

Depending upon the definition applied to this 
mixed marriage of Government and Business, it may 
be seen as Socialist, or Communist or Fascist; what it is 
not is Capitalist or Democratic. And the people better 
get used to it, because there will be more to come. Fol- 
lowing Washington’s $150 billion plus bailout of Citi- 
group, President Bush proclaimed: “We’ve made these 
kind of decisions in the past, we made one last night 
and if need be, we’re going to make these kind of deci- 
sions to safeguard our financial systems in the future.” 

Every decision made by the government to partner 
with a Wall Street firm or big business was done without 
the consent and/or was against the wishes of the public 
— the very people who will be forced to pay for it. 

It is a matter of historical fact: When people are 
homeless, helpless, desperate, jobless and hungry, 
sooner or later they will rebel. And it won’t be any dif- 
ferent in America. 

Americans have been seduced into believing eco- 
nomic conditions will never deteriorate enough to pro- 
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voke open rebellion, and that these things only happen 
in other countries ... usually Third World. 

The media can be counted on to miss the initial 
signs and deny them even when they become unde- 
niable. But regardless of what the media sees or says, 
over the course of 2009 the first sporadic salvos of what 
will become “The Revolution of 2012” will have been 
fired. 


How Do We Know A Revolution Could 
Happen? It came to Gerald Celente from an unex- 
pected and irreproachable source back in 1992. The 
following is his personal account. 


DALLAS, TX, 25 October 1992 — It had taken me 
forty-six years to get from 2940 Hone Avenue in the 
Bronx, where seven of us lived in a five-room walk up, 
to Dallas, Texas. Now John Connally, former Gover- 
nor of ‘Texas, ‘Treasury Secretary, one time presidential 
hopeful and the man who almost got assassinated along 
with John Kennedy, wanted to meet me on Sunday. 

I'd planned to get away with my wife that fall week- 
end to an Adirondack lake resort, the Sagamore, where 
I was to give the keynote address on Monday to a health 
care association. But I knew in my gut that going to 
Dallas was more important than going to Lake George. 

It is weeks before the 1992 presidential election, 
and there I am having lunch with John Connally and 
a few others in the café at the Anatole Hotel. Pve been 
asked to meet with him because he wanted to know how, 
three years ago, back in 1989, I'd forecast the rise of a 
third political party when only 13 percent of the public 
thought such a movement possible. What’s more, in my 
book Trend Tracking (1989), I had singled out Ross Pe- 
rot as just the kind of political maverick who could pull 
it off and now, there was Perot, a third party candidate 
making a serious run for the White House. 

I'd come all this way to have lunch with Connally, 
but frankly I wasn’t an admirer. 

I thought of him as a cowboy con artist, a smooth- 
talking wheeler-dealer only interested in feathering his 
own nest. But now, as he talked over lunch, I realized 
my dislike was based on his media image and public 
reputation. The more he talked, the more ashamed and 
embarrassed I felt for prejudging him. Secondhand dis- 


like swiftly turned to deep admiration. 


Suddenly, I found myself getting annoyed with the 
three others at the table for interrupting him to air their 
own thoughts and observations - on Ross Perot, Bill 
Clinton, George Bush and the 1992 elections. ’d never 
heard anyone speak as articulately and with such econ- 
omy of words as Connally. Each word seemed like a 
sentence, a sentence a paragraph. I just wanted to hear 
what he had to say and what was on his mind. “Please 
shut up!” Pd say to myself when the others chimed in, 
hoping the power of suggestion would work on them. 
It didn’t. Quietly and courteously, he would yield to 
them. 

But I would not. Whenever there was a pause, or I 
was able to make an opening, Pd prompt Connally with 
a question to lead him back to his previous stream of 
thought. 

“What do you say John, ready to go now?” boomed 
John Jay Hooker, the Tennessee gadfly who'd arranged 
the rendezvous. “The limousine is waiting.” 

In his rumpled seersucker suit, tall, sporting a 
white Stetson, John Jay Hooker was right out of Central 
Casting. It was Hooker who'd brought us all together 
and unbeknownst to me, had pre-arranged with John 
Connally and his wife Nellie to go with us to the Texas 
School Book Depository. 

Hooker had lost a close race for Governor of Ten- 
nessee several years earlier but never left the political 
scene. His finely-appointed Nashville apartment walls 
were covered with pictures of him and the late-greats 
- a who’s who of American politics: all the Kennedy 
boys, Hubert Humphrey, Lyndon Johnson and the high 
cast of Congressional movers and shakers. He was now 
a vociferous opponent of the buying and selling of elec- 
tions through campaign financing. “They won't let go of 
the tit, Celente my boy,” he said, looking and sounding 
almost like W.C. Fields. “Once they’re in power they’re 
all the same. They think that tit’s only for them to suck 
on and that no one else is entitled to the mother’s milk 
of our great country,” Hooker told me, referring to the 
Democrats’ and Republicans’ permanent grip on the 
political system. 

John Jay Hooker, the man who prompted Ross Pe- 
rot to throw his hat into the race for president in 1992, 
had now convinced John Connally and his wife Nel- 
lie to return to the scene of JFK’s assassination. This 
would be the first time they’d return since the day it 
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happened almost 30 years earlier. And now, here I was, 
this kid from the Bronx, parked outside the Book De- 
pository listening to John and Nellie Connally tell first- 
hand what had happened on November 22, 1963. 

John Connally set the scene, pointing out the di- 
rection the presidential motorcade had taken around 
Dealy Plaza. He was sitting in the jump seat in front of 
President Kennedy. A tall and rangy 
man, Connally imitated his uncom- 
fortable scrunched up position in the 
small seat and how he was holding 
his Stetson on his knee. To his side 
sat Nellie, directly in front of Jackie 
Kennedy. 

“I heard a gun shot. I knew 
it was a gunshot because I’d been 
hunting since I was a little boy,” 
Connally said. “I looked to the right 
and didn’t see anything. | was wear- 
ing a dark blue suit that day,” he re- 
called. “When I looked to my left I saw brains on my 
shoulder. I knew they were brains because my daddy 
was a butcher. Then I felt as though there was a pound- 
ing on my back,” he said, making two parallel fists as to 
mimic someone hitting him on the back, and grimacing 
as he explained what he felt when the bullet meant for 
Kennedy tore through his body. 

And so he and Nellie went on, recounting the 
minute details of that gruesome event. The three gun- 
shots and the ensuing chaos. The screams of fear. Nellie 
throwing her body over her husband to shield him. The 
mad dash drive to Parkland Hospital. John Connal- 
ly’s incredible luck in these worst of times; a thoracic 
surgeon, on break at Parkland, seeing the motorcade 
screaming into the hospital, rushing to the emergency 
room and operating instantly on Connally’s lung wound. 
It was hard for me to process what I was hearing; how 
privileged I was to be there on what would be for me a 
day of epiphany. 

On the way back to the hotel hardly a word was 
spoken. On my left sat Hooker. Pat Caddell, the pollster, 
on my right. John Connally sat across from me. To his 
right was Rama Fox, Larry King’s girlfriend and Nellie 
to his left. It was during the trip back to the hotel that 
I figured out why I was so taken with the way Connally 
was speaking — his calmness, extraordinary clarity, his 


From left: John Connally, Nellie Connally, 
Gerald Celente in front of the Texas School 
Book Depository in 1992 


gestures and assuredness. I knew with absolute certain- 
ty that he was a man with a lot to say ... and not much 
time to say it. John Connally was dying. 

I could see the signs of death in his body. A stiffness 
and weakness had set in similar to one that I had first 
noticed some 10 years earlier when my father was dy- 
ing. Like my Dad, John was suffering from a pulmonary 
condition. His was from the gunshot 
that ripped through his lungs ... my 
Dad’s lungs were rotted from asbes- 
tos poisoning when he worked in 
the shipyards during World War II. 
When I looked at Connally’s hands 
I saw my father’s hands before he 
died. They were stiff, with big, pur- 
plish splotches ... a reaction from 
the massive doses of prednisone, a 
cortisone used to temper the lung 
inflammation. 

John Connally, remembered as 
a “straight shooter” by those who knew him, would 
die eight months later of pulmonary fibrosis. I don’t 
believe he consciously knew he was dying when we 
met on that sunny Sunday, but regardless, | was con- 
vinced that it was his subconscious that dominated his 
conversation. 

When the limo pulled up to the hotel, Connally 
and I, the “middle” passengers, were the last to get out. 
The others were a dozen steps ahead of us heading for 
the elevators when Connally stopped and turned to 
me. “Gerald, I read your book and it’s a fine piece of 
work,” he said. “Your heart is in the right place but you 
don’t have a clue of what’s going on in the government, 
and neither do the American people. If they did, there 
would be a revolution in this country.” 

Without another word he headed for the elevators 
and caught up with the others. For an instant I stood 
alone. I didn’t know the details, but with Connally as 
the source, this came not so much as surprise but as 
a confirmation of long years of study. I had devised an 
original system of trend tracking that was proving re- 
markably successful. Certainly I looked at the machina- 
tions of government with a critical eye. I regard myself 
as a political atheist, uncommitted to either party and 
interested only in accurately interpreting the facts. But 
what I had not quite realized up to this lunch with Con- 


nally was the extent of the corruption and the slim odds 
of anyone bucking the system ... and winning. 

This was coming from the horse’s mouth; a man 
that had been at the top of government and deep inside 
the corridors of power. This was not Sunday morning 
Beltway babble coming from Face the Nation or Meet 
the Press. This was a one-on-one straight scoop coming 
from a man in the position to know, talking outside the 
public forum. I recognized it as a singular and privi- 
leged moment. I was given insight into the real gravity 
of just how bad things were. It was the culmination of 
a long process. 

Out of graduate school, I began my career as the 
#2 man, Campaign Coordinator, for the Republican/ 
Conservative mayoral candidate in Yonkers, New York. 
From there I went to Albany as assistant to the Secre- 
tary of the New York State Senate. 

Recognizing that I was seeing politics-in-action 
from a different vantage point than those caught up in 
the process, I designed and taught at St. John’s Uni- 
versity, what I believe to have been one of the first 
courses in “American Politics and Campaign Tech- 
nology.’ I spent the next several years as a Govern- 
ment Affairs Specialist working between Chicago and 
Washington, D.C. 

Beginning as a believer in the American demo- 
cratic system, | bought into it up to my early 30s. By 
the time I met Connally, I had long since lost my na- 
iveté and harbored deep doubts about government, 
and disdain for politicians. It was not what Connally 
said that came as a complete surprise, but rather the 
authority and gravity of how he said it and who it was 
that said it. 

We all went up to his suite and had a couple of 
drinks, a few snacks and small talk. Hooker was try- 
ing to sign on Connally to the board of directors for a 
chain of steak houses he was trying to open. Caddell, a 
Washington insider, and Connally traded tales of politi- 
cal days gone. Rama cooed about her engagement to 
Larry King. 

I said nothing, half listened, really mulling over 
Connally’s statement: “If the American people knew 
what was going on in this country, there’d be a revolu- 
tion.” 

That line reinforced my political atheism. I refused 
to believe in political dogma, genuflect before any po- 


litical preacher or vow obedience to any political god. 

It strengthened my resolve to base forecasts on 
verifiable data and to select those facts that illuminated 
the actual situation rather than those supporting a par- 
ticular political/economic/philosophical agenda. 

“If the American people knew what was going 
on ... .” | wondered if revolution would happen and 
when. 


COME THE REVOLUTION 


Over the intervening years, having watched the evi- 
dence develop and unfold, it is now not a matter of 
“if” revolution will happen. It’s only a matter of when. 
The time is fast approaching for people to take to the 
streets, actively seeking redress for getting their pock- 
ets picked and/or revenge against those they believe 
responsible for their misery. 

We do not forecast a 1776-style revolution to spon- 
taneously erupt. It will happen in stages, it will spread 
among the classes and be waged in many forms ... over 
the Internet, in town halls, on the ballot as well as at 
the barricades. 

What will be the spark that ignites it? A final straw 
bailout? Another tax hike? Disappearing entitlements? 

Or will it be the ultimate “let them eat cake” policy 
that pushes people past the breaking point? 

Who will break first? 

m The former middle class that lost their jobs, 401ks, 
IRAs, pensions ... and even their homes? 

E Jobless, blue-collar, and paycheck-to-paycheck 
workers, their credit maxed out and heading toward 
homeless? 

m The young and restless with dead-end jobs or no 
jobs, who believe their future has been stolen and 
want revenge? 

m The artists and intellectuals on one hand, the 
hardcore conservatives and impassioned patriots on 
the other, united in outrage at Big Brotherhood’s 
control of the entire socioeconomic and political 
system? 

One of the above? Some of the above? All of the 
above? Who will fire the shot heard around the world? 

As the New Year begins, revolution is not part of 
the public discourse. Why should it be? “The Collapse 
of 09” and the “Greatest Depression,” the steps lead- 
ing up to revolution are denied, ignored or go unseen, 
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and are thus also absent from public discourse. 

Are there any foreseeable mitigating factors? Can 
anyone or anything reverse these trends? Many people 
believe there is someone. 


OBAMARAMA 


The exhilarating election of Barack Obama as Presi- 
dent is being widely marketed as ushering in a politi- 
cal New Age. 

The Election night euphoria was a global media 
phenomenon. From Obama’s acceptance speech to 
teary-eyed, cheering throngs in Chicago’s Grant Park, 
to dancing in African streets, the eyes of the world 
were focused on this one political event. 

Obama’s victory was seen as an affirmation of 
the American Dream. It was compared in importance 
to the Emancipation Proclamation, and his election 
ranked alongside Abraham Lincoln and Franklin 
Roosevelt. 

One of the American media’s most frequently 
consulted historians, Doris Kearns Goodwin said of 
Obama’s win, “I think it is going to be larger than we 
think in its impact.” 

In the following weeks, in editorial pages and in 
the media, hope turned increasingly bipartisan. While 
there was no shortage of criticism from the hardcore 
opposition, in the central arena anyone, including 
ourselves, daring to question the president-elect’s mo- 
tives or capacities was attacked for “not giving him a 
chance.” 

It was not a question of giving him a chance. 
Elected in part for his lofty campaign promises, Obama 
said he would “heal the nation and repair the world,” 
fix the economy, defeat terrorism, withdraw from Iraq, 
and bring “change to Washington.” 

Since he announced his candidacy, we have doc- 
umented Obama’s frequent policy flip-flops on sub- 
stantive issues (Iraq War, government eavesdropping, 
the Patriot Act, campaign financing, etc.). 

Regarding his ability to reverse the negative eco- 
nomic trends and restore prosperity, we cite his admit- 
ted inability to improve economic conditions even on 
his hometown Chicago South Side turf. (See Trends 
Journal, Summer and Autumn issues, 2008.) With 


only failure in his economic track record, it is intel- 


lectually credulous to imagine him capable of fixing 
an infinitely greater problem. 

However, that Obama’s promises should still be 
taken at face value by the general public is as under- 
standable as it is sad. 

It is understandable that people should grasp at 
straws when losing jobs, investments, IRAs, 401ks, 
having their homes foreclosed, facing foreclosure and 
drowning in debt. 

It’s sad that people would pin hopes on the Dem- 
ocratic party that shares responsibility with the Re- 
publicans for the economic calamity and so many of 
the nation’s ills. And it’s sad that people are so gullible 
as to believe Obama is a politician “in the party but 
not of the party.” 

Barack Obama’s political mastery is undeni- 
able and he is justifiably described as a “brilliant 
politician.” But political success depends more upon 
sleight-of-hand and deception than integrity and a de- 
termination to honor declared principles. 

Obama’s post-election actions betray his words 
and prove the hollowness of his slogans, “Change We 
Can Believe In” and “Change We Need.” Just days 
after elected, he began assembling an inner circle of 
advisors and cabinet members each with impeccable 
“No Change” credentials. 

With few exceptions, they are Clinton-era refu- 
gees and DC insiders — old boy/old girl party members 
- the very same Washington cronies Obama promised 
to run out of town! 

Demonstrating political mastery in action, his ap- 
pointments were greeted with rare bipartisan applause 
and high praise across the broad media spectrum. 
Commenting on Obama’s appointment of Hillary 
Clinton as Secretary of State and head of his national 
security team, conservative talk show host Rush Lim- 
baugh called it “a brilliant stroke.” 

Current Secretary of State Condeleeza Rice said, 
“I think that she will bring enormous energy and in- 
tellect and skill to the position.” 

Obama retained Bush-appointed Robert Gates as 
Secretary of Defense and brought in “cold warrior” 
James L. Jones, former Marine General and NATO 
commander as his National Security Advisor. “The tri- 
umvirate of Gates, Clinton and Jones to lead Obama’s 
national security team instills great confidence at 


home and abroad and further strengthens the growing 
respect for the president-elect’s courage and ability 
to exercise sound judgment,” affirmed Senator John 
Warner (R-Va.). 


“Sound judgment,” “team of realists,” “prag- 
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matists,” “competent,” “experienced,” “intellectu- 
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ally tough,” “brilliant,” “universally brilliant,” were 
among the typical accolades bestowed upon the entire 
range of appointments. 

Absent from the acclamations were references to 
resounding policy failures and unfailing poor judgment 
that marked the careers of each of these appointees as 
they ingratiated their way up the political ladder. Each 
has played a pivotal role in one or another of the ca- 
lamities besetting their respective fields - economic, 
military, foreign policy, America’s image abroad. 

On the economic front, for example, only the most 
informed are aware that Obama’s new “experienced,” 
“brilliant,” “universally brilliant” team is the same old 
Clinton team. The team that killed the Depression-era 
Glass Steagal Act designed to control risky specula- 
tion by preventing banks from selling insurance and 
becoming brokerages. The team also pushed through 
laws that deregulated derivatives and other “exotic” 
financial instruments which led to rampant specula- 
tion underlying the global financial crisis. 

The general public, not even knowing who or 
what a Geithner, a Summers, or a Tyson is, are conned 
into believing Obama when he assures them, “Ive 
sought leaders who could offer sound judgment and 
fresh thinking.” 

When told who they are, Clinton retreads whose 
judgments were repeatedly unsound and whose think- 
ing is not fresh, the choices are defended as “experi- 
enced.” 

To many, the Clinton era evokes nostalgia, which 
by definition overrides the attraction of change. A USA 
Today/Gallup poll found little concern that Obama is 
relying too much on “veterans” of President Clinton’s 
administration. By nearly 4-1, those polled say the 
picks will make the new team more effective, while 69 
percent of those surveyed approved of Obama’s choice 
of former rival Hillary Rodham Clinton as Secretary of 
State. And 80 percent supported his decision to have 
President Bush’s Defense secretary, Robert Gates, stay 
on the job. 


Publisher's Note: If there was any legitimacy in the 
promise of “Change,” it is more likely to be found 
outside the political circles and beyond the Washing- 
ton Beltways. In a nation of 305 million people, why 
should a job search be limited to party members and 
insiders? 

There are equally “brilliant” financial experts 
who opposed deregulation, who now warn of the con- 
sequences of bailouts and rescue packages and who 
would be far more likely to provide the “sound judg- 
ment and fresh thinking” needed to cope with the fi- 
nancial crisis. 

The same holds true for foreign policy and virtu- 
ally all other positions now filled with proven incom- 
petents and/or political hacks. 

Given the way he has begun, it would be dis- 
ingenuous, if not fatuous to imagine Barack Obama 
will return to the early ideas and ideals which got him 
elected. The only major question that remains unan- 
swered is when, or if, Obama makes Supreme Court 
selections, will they reflect the liberal beliefs of his 
loyal supporters? 

Setting aside the latter, we see nothing coming 
from his administration that can prevent The Collapse 
of ’09, the Greatest Depression or the brewing Revo- 
lution. From these macro-developments, a number of 
other significant trends — some promising, some fore- 
boding — will emerge, accelerate and intensify. 


ECONOMIC SLIM-FAST 


Like it or not, Americans are going on a diet: a spend- 
ing diet and a food diet. 


Staying fit and living frugally was a mainstay of 
pre-World War II America, and it will be a major de- 
fining trend of 21st century America. 

The rampant consumerism, long accepted and 
celebrated as “normal,” has roots that go back only to 
America’s post-war status as the world’s military and 
economic superpower. But America’s Superpower 
days are numbered and so are its ways. (See “Empire 
America Fading Fast, Trends Journal, Summer 2002.) 

Convoluted plans floated by economists, financial 
strategists, pundits, and politicians to somehow steer 
the economy back to “normal” are unrealizable and 
ultimately deeply destructive. Unrealizable, because it 


R) 
The Trends Journal e Winter 2009 


13 


AMERICANS 


ARE ON 
A 
SPENDING 


VIET 


IN 


is impossible to sustain a system based upon perpetu- 
ally borrowing more money than is being earned to 
buy goods and services. 

And it is deeply destructive to extol excessive 
consumption as a virtue. At its most obvious level it is 
based upon the fraudulent philosophy that the more 
you buy, the happier you are. On its most profound 
level it seduces humanity away from engaging in what 
is genuinely creative, productive and nourishing; it 
dehumanizes. 

The flippant language used to describe the phi- 
losophy unwittingly captures its essence: “Shop ‘til 
you drop.” Some may remember George W. Bush ex- 
horting Americans to “get down to Disney World” and 
to keep shopping before the dust had settled from the 
fallen World Trade Center towers. 

The reduced consumption trend is now in its 
earliest stages of infancy. What it will grow into and 
how fast are significant questions. But pundits not- 
withstanding, the answers are not dependent solely, or 
even mainly upon economic conditions. 

A useful and promising multidisciplinary ap- 
proach to the problem is provided by the new sub- 
discipline of Behavioral Economics currently winning 
recognition in the academic world. Drawing from both 
Psychology and Economics, it goes beyond standard 
quantitative models that reduce human activity to 
economic considerations, i.e., money itself as the cen- 
tral issue of life. 

Instead, Behavioral Economics studies people’s 
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real life attitudes toward spending. If the attitude to 
“shop ‘til you drop” changes, the standard econom- 
ic paradigm shifts. When ideas change, everything 
changes. 

For example, as economic conditions force people 
to practice frugality, and “Yankee frugality” is pop-cul- 
turally promoted as a virtue, not a burden, over con- 
sumption and rampant consumerism become socially 
unacceptable. With “attitude” change — a qualitative 
measure — the results in the quantitative, material 
world may be massive. 

The trend to economically-enforced frugality is 
already upon us, and it will intensify and accelerate. 
While it is difficult to predict how it will manifest on 
the personal and collective levels, one trend in the 
making is the drive to be fiscally frugal and physi- 
cally fit. Behavioral Economics comes into play. It’s 
attitude that counts. “The Collapse of ’09” provides 
an exceptional opportunity to accomplish two crucial 
goals: lose weight while saving money. 


Trendpost: Money losers not to bet on: The entire 
structured fitness and diet industry will shed big bucks 
as consumers cut back on every aspect of discretionary 
spending. Fat farms, weight-loss centers, spas, pay-as- 
you-lose support groups, food plans, exercise equip- 
ment and ultra-specialized personal gear manufactur- 
ers/retailers ... all will be seriously affected. 

Losing weight is, or should be, the primary do- 
it-yourself discipline. To stay fit, all that’s needed is a 
road to jog down, a mat to stretch on, a garden to till, 
a dog to walk ... and a fast food joint to avoid. 


BUSH GARDENS 


To cope with food shortages and food rationing dur- 
ing World War Il, masses of people planted “Victory 
Gardens.” As America moves into the Greatest De- 
pression, the need to put food on the table will again 
oblige people to grow their own. Edible Landscap- 
ing, a trend that found a bit of life during the early 
1990s recession but lost traction when the economy 
rebounded with the end of decade dot-com boom, will 
begin to resurface as “Bush Gardens” in 2009. 

When future generations ask what inspired the 
name, they'll be told it was in memory of the former 
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President who will be blamed for economic and other 
policy decisions that bankrupted the country. In trib- 
ute to his failed tenure, the new “Grow your own food 
because you don’t have money to buy it” trend was 
dubbed “Bush Gardens.” 

Though founded in derision, Bush Gardens may 
prove to be a positive element of a mostly negative 
legacy. Ripping up and converting chemically treated 
grass — expensive and time-consuming to maintain, 
inedible and unsuitable to smoke — to bountiful gar- 
dens will please the palate, ease the pocketbook and 
nourish the soul. 

Driving the trend forward will be increasing 
numbers of well-publicized national and global taint- 
ed food scares, and an ever growing distrust of agri- 
business products (genetically modified, hormone en- 
hanced, pesticide laden, etc.). 

We forecast a nostalgia for heirloom, non-hybrid 
vegetables and fruits. Gardening and seed companies 
can be expected to flourish. Professional gardeners will 
be a rare growth employment sector; cash strapped 
villages, towns, and even cities may find ways to grow 
their own (convert empty lots, idle industrial parks). 

Not yet called “Bush Gardens,” the basic idea 
is already catching on. Detroit has 130 square miles 
of empty lots (the area of San Francisco). So far, 500 
mini-farms have been planted to produce food. The 
trend can be expected grow exponentially throughout 
the nation. 

Self-sufficiency and self-reliance will become 
sources of individual and civic pride. Extra produce, 
often a consequence of home gardening, will also find 
its way to the already flourishing crop of local farmers’ 
markets. Barter could play a role in this trend. 

Bush Gardens could prove a powerful demonstra- 
tion of Behavioral Economics. As “attitude” changes 
and it becomes pop-culturally “cool” to grow your 
own (even for people who don’t necessarily have to), 
so too shifts the paradigm. A high-quality mentality 
replaces the large quantity, bigger-is-better mind set 
that defined the American Way. 


Trendpost: Among the demographic that can still af- 
ford casual and fine dining, restaurants serving high- 
quality, manageable portions will make money by ca- 
tering to this attitude change. 
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The supersized mediocre portion, a staple of late 
20th century fast food and casual dining, will shrink, 
but at the lower end, people will still be eating “value” 


portions of junk food. 


Editor’s Note: Deprived of his presidential mantle, 
once out of office, it will be open season on George 
W. Bush. He will not only be one of the most despised 
men in America, he will go down in history as, argu- 
ably America’s worst President. Unlike Richard Nix- 
on, for example, who was forced out of office following 
the Watergate scandal, only to resurrect as an “elder 
statesman,” George Bush will be afforded no second 
chance. 

Richard “I’m No Crook” Nixon was disgraced for 
his personal dishonesty, but George “Mission Accom- 
plished” Bush will be blamed for waging war for false 
reasons (Saddam Hussein had no ties to Al Qaeda and 
no weapons of mass destruction), and for bankrupting 
the country. 

While there is no dispute about his starting the 
war, few will remember that Bush’s economic deci- 
sions were mostly extensions of economic policies 
set in motion decades earlier and perpetuated by an 
unbroken series of Republican and Democratic Presi- 


dents. (See Trends 2000, Warner Books, 1997.) 


WHOLE HEALTH HEALING 


2009 marks the year of attitude change. As Depres- 


sionary economic conditions set in, personal health 
will deteriorate. Healthcare services will become less 
affordable, less available, and what they provide will 
be lower quality. 

Mounting unemployment means loss of health 
insurance for legions of workers who will have to 
compensate for services once taken for granted. As 
unemployment swells the ranks of the uninsured, 
health administrators and doctors warn that already 
overburdened hospitals and health centers will be un- 
able to meet the demand. 

In syne with other attitude changes under the 
broad trend umbrella of frugality, necessity will force a 
rethinking of what healthcare means, and a reconsid- 
eration of the doctor-patient relationship. The pres- 
ent economic “recession/depression” will force the 


insured and uninsured to seek health alternatives. 

Just as Greatest Depression economic conditions 
cannot be cured with financial stimulus pills or mon- 
etary painkillers, so too chronic degenerative disease 
cannot be cured by silver bullet drug therapies or 
through the magic of medical doctors. 

This incessant media promoted, advertising- 
supported and TV/movie indoctrination that Doctor 
and Big Pharma know best, will give way as evidence 
mounts to contradict both beliefs and people are 
forced to go it on their own. Bombarded with a steady 
onslaught of reports of drugs passed by the FDA that 
should have failed, of drug manufacturers lying about 
test results, and of “independent” doctors on pharma 
payrolls or taking kickbacks, aware consumers will 
embrace the Whole Health Healing concept. 

The philosophy and practice of Whole Health 
Healing, a first line of defense, requires that the indi- 
vidual assumes responsibility for achieving and main- 
taining health. To do so entails both an extensive re- 
education process and an attitude change; that it can 
be done, that there is a desire to do it, and that how 
to do it can be learned. But it is an individual choice 
and an individual search; ordinary channels will not 
voluntarily provide the necessary information. 

Should the first line of defense fail and a medical 
problem does not yield to do-it-yourself treatment, es- 
tablishing a relationship with a Whole Health Healing 
practitioner becomes the second line of defense. These 
doctors integrate complementary/alternative modali- 
ties with standard, leading edge 21st century medi- 
cine; the best of the old with the best of the new. 


Trendpost: Resistant until recently, more and more 
traditional practitioners are coming to an understand- 
ing of Whole Health Healing and are acquiring the 
knowledge to apply it and/or willingly recommend 
patients to relevant specialists. While this is a big de- 
parture from just a decade ago, it still comprises but a 
small fraction of the medical/pharma complex. 

To date, with the exception of the elite cadre 
of cutting edge MDs, the most skilled Whole Health 
practitioners ( Chiropractic Physicians, Naturopaths, 
Homeopaths, Acupuncturists, etc.) operate outside the 
medical establishment. And while Chiropractic Physi- 


cians will readily refer a patient to a medical doctor 
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for treatments outside their skill base, it’s far less likely 
for a medical doctor to refer a patient to a Chiroprac- 


tic Physician. In practical terms, assuming personal 
responsibility means the willingness to challenge the 
reticence and/or resistance of the establishment medi- 
cal authorities. 


Trendpost: While steps have been taken by hospitals 
over the years to integrate Whole Health Healing con- 
cepts, they remain a peripheral interest. kor example, 
there is as of yet no “Mayo Clinic of Whole Health.” 

With enormous cost-cutting pressures now bear- 
ing down on hospitals, the few alternative choices that 
exist will be further marginalized. This bottom line in- 
stinctive reaction ignores both the healing and profit 
potential of providing such services. Less shortsighted 
hospitals would do well to take advantage of the void. 
The trend will grow as informed health consumers, 
understanding the severe limitations of mainstream 
medicine, will patronize hospitals that provide Whole 
Health treatments. 


Trend Forecast: As the Whole Health Healing trend 
grows and more people reject prescription drugs, big 
pharma will lose big bucks. In concert with big gov- 
ernment, major attacks will be launched to kill the 
movement through legislation that will regulate or 
criminalize vitamins, supplements, herbal tinctures, 
etc. Forestalling this movement will require concert- 
ed, organized public pressure. 


LITTLE PEOPLE SQUEEZE 


To keep local, state and federal governments running, 
and to finance stimulus packages and bailout pro- 
grams, politicians will put the squeeze on the already 


squeezed. 

The biggest squeeze: property taxes. Levied in 
accordance with assessed values, for years taxes have 
been ruthlessly raised to keep pace with soaring real 
estate values. Now, however, in a period of rapid prop- 
erty devaluation, the response of governments across 
the nation has been not to lower taxes, but to raise 
them yet again! 

Apart from the obvious injustice and illogic of rais- 
ing taxes on declining property values during what is 
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universally acknowledged as the worst economic con- 
ditions since the Great Depression — it is dangerous. 

Already on the margins, jobs in jeopardy, incomes 
declining, deep in debt, foreclosures looming ... when 
people have nothing left to lose, they lose it. Histori- 
cally, empires crash when taxes are raised beyond the 
capacity to pay. 

Yet, raising property taxes alone won’t make up 
for budget shortfalls stemming from boom time tax 
revenues no longer available. (For example, 21 per- 
cent of New York State’s tax revenues are derived 
from Wall Street-related activities.) 

Governments at every level will be looking for 
any angle to wring the last penny from the working 
classes. Sales tax swat teams are swooping down on 
small businesses. Raiding pizza parlors, beauty shops, 
bars, service stations, delis, home offices ... no busi- 
ness is too small to leave behind ... the “revenooers” 
accuse them of cheating on sales taxes with threats to 
“Pay up or close down.” 

Cities are raking in cash by beefing up traffic en- 
forcement squads ordered to write tickets for the most 
minor infractions. Speed traps are being set and speed 
limits are enforced to the mile. 

Sales tax, sin tax, tolls, mass transit, parking tick- 
ets, license fees, park permits ... the government will 
be trying anything and everything it can think of to 
squeeze the little people who can’t fight back. 


Editor’s Note: The “too big to fail,” protected by 
loopholes, shelters and sophisticated accounting pro- 
cedures are too big to touch, but the too-small-to-save 
are easy targets. Yet, governments beware! The reck- 
less application of hassle taxes will push the overbur- 
dened to the limits of patience and endurance, and 


will be just one more provocation for revolution. 


REGENERATIVE MEDICINE 


The signs are clear that the time is ripe for stem cells 
to start coming out of the laboratory and into the clin- 
ic, to make the leap from theoretical to practical, from 
promise to product. It’s hard to believe that human 
embryonic stem cells were first isolated and grown 
in a lab only ten years ago by Dr. James Thomson at 
the University of Wisconsin in collaboration with Dr. 
Michael West, now at BioTime, Inc. The breathtaking 
promise, the wild hype, and the raging controversy has 
turned stem cell research into a political lightning rod, 
a scientific holy grail, and the last best hope for mil- 
lions of people with otherwise untreatable diseases. 
Embryonic stem cells can become almost any of 
the more than a thousand types of specialized cells 
that make up the human body. Properly tweaked and 
bioengineered, they have the potential to generate re- 
placement cells for a broad array of tissues and organs, 
such as the heart, the pancreas, the nervous system. 
These cells hold the promise of being able to repair or 
replace cells or tissues damaged or destroyed by many 
of our most devastating diseases and disabilities. 
Make no mistake; there is still a great deal of 
research to be done, as any reputable scientist will 
admit. But in 2009, even with our disintegrating eco- 
nomic system, social and scientific forces will create 


a “perfect storm,” 


urging on the stem cell research 
destined to start coming through on that promise. 

First, there are the scientific advances. Though 
stem cell research is far from being mature, it’s entered 
a kind of early puberty, full of energy and discovery. 
In 2008, scientists had great success using muscle- 
derived stem cells to repair the sphincters of 65 men 
made incontinent by prostate surgery; a researcher at 
MIT pinpointed stem cells within the spinal cord, a 
discovery that could lead to new, non-surgical treat- 
ment for paralysis; British surgeons used stem cells to 
create and implant a trachea in a woman; hundreds 
of patients were enrolled in clinical trials using stem 
cells to treat congestive heart failure, and there were 
many more breakthroughs. 

Then there’s the money. President-elect Obama 
has vowed to provide federal funding for stem cell re- 
search, an avenue blocked by the Bush administra- 
tion. Eleven states are now providing research money, 
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with California ponying up nearly a billion dollars in 
2008 alone. In May 2008, Forbes ran a story titled 
“Stem Cells Get Real” and, apparently, Big Pharma 
believed them. Major drug companies that have sat 
at the sidelines waiting for stem cell research to prove 
itself have started pumping hundreds of millions into 
the mix, with Pfizer, GlaxoSmithKline, and Johnson 
& Johnson coming aboard in 2008 largely because of 
iPS technology that obviates the ethical debate. 

An aging population, obsessed with health and 
longevity, has ratcheted up demand for stem cell 
derived therapies to treat their ills, everything from 
diabetes to Parkinson’s, Alzheimer’s to heart and 
kidney failure. Of course, unscrupulous quacks have 
appeared to mine their desperation with internet- 
marketed “cures,” and in December 2008 the In- 
ternational Society for Stem Cell Research issued a 
“Patient Handbook on Stem Cell Therapies” aimed at 
keeping patients from becoming victims, a sure sign 
that the issue has truly arrived. 

And finally, there are the over-stressed health 
systems, here and abroad, desperate to find alterna- 
tives to the high-ticket therapies, the dialysis and 
transplants that stem cells are likely to provide. 

This heady combination of expectation and need 
will fizz up mightily with the infusion of cash, creat- 
ing an explosion of stem cell-centric development far 
more substantial than any bubble. 


Trendpost: The smart money is walking in the foot- 
steps of Big Pharma, looking closely at stem cell-relat- 
ed companies. The timing appears right for investment 
in undervalued biotech companies whose decade long 
research expenditure is so close to a payoff: 


Trend Caution: Be aware, however, that the extraor- 
dinary excitement in this sector will lead to a lot of 
insubstantial “me too” activity and that the field is tai- 
lor-made for hucksters and false promises. Short-term 
profitability will be seen in companies developing the 
techniques and manufacturing the stem cell lines that 
other researchers need, and in providing Big Pharma 
with stem cells to use in the testing of new drugs. De- 
veloping solid stem cell therapies as a cornerstone of 
regenerative medicine will require a longer time line, 


but not nearly so long as once thought. 


THAT'S ENTERTAINMENT 


During the grim times of the Great Depression, arts 
and entertainment flourished, and with the repeal of 
Prohibition the good times rolled ... and they'll roll 
again. 

Lifting spirits, and drinking them, will be big 
businesses and major pastimes for both down-and- 
outs and the Uptown crowd during the Greatest De- 
pression. 

In its 1930s version, on one hand were the un- 
employed, the soup kitchens, the Dust Bowl and apple 
carts, but on the other, the happiest, hottest music — 
Swing — that the nation had ever produced. The Arts, 
in their many forms from fashion to philosophy, were 
fostered by the government, embraced by Hollywood 
and appreciated by the general public. 

In chaotic times particularly, art addresses inner 
needs that may have been suppressed or ignored in 
times when business and commerce preoccupy the 
collective mind. 

With lives and markets crashing, and what had 
been “normal” vanished, deeper meanings, ultimate 
questions and higher purposes become recognized as 
matters of immediate importance. The times them- 
selves will generate a commonality in which a pow- 
erful but sophisticated movement can arise that ad- 
dresses a new zeitgeist: something that is universally 
accessible and at the same time profound. 

The chaos itself becomes the fertile field, the au- 
dience itself nourishes the movement. and the move- 
ment becomes a trend. 


Trendpost: The current media perception is that with 
the hard times will come an ever greater emphasis of 
angry music such as acid rock, heavy metal or gangsta 
rap. This prognosis rests upon post WWII references 
and it ignores the much longer and complex history of 
American music. More important, holding to conven- 
tional wisdom perpetrated by themselves, the media 
do not and cannot comprehend the magnitude of the 
economic decline. 

While “angry” will be part of the new music mix, 
more dominant will be a reincarnation of the kind of 
upbeat and swinging sounds that characterized the only 
period comparable to today, the Great Depression. 
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Trendpost: Disco’s out, dance halls in. The other knee- 
jerk sociological assumption is that in tough times the 
down, out and broke will be staying at home, being 
electronically/hi-tech_ entertained. On the contrary, 
the young, the singles, the cabin feverish under-forty 
crowds, will be looking for excuses to go out and party. 
At a certain point the caterpillar breaks from the co- 
coon and flies out transformed into a butterfly. 

Escapism will be a major trend. Creative en- 
trepreneurs that recognize this trend in its early stages 
will profitably mine the rich entertainment lode. 


Trendpost: An instinctive reaction to the inability to 
shop ‘til you drop will be to glam up with a mix and 
match that suits the individual personality, rather than 
follow a fad or designer-imposed fashion. 

In 1390 in Florence, Italy, it was said there was no 
prevailing fashion, everyone dressed as they pleased, 


yet all were fashionably dressed. 


Trendpost: It will no longer be smart to look stu- 
pid. Ghetto dress will lose its attraction as a main- 
stream statement, as more people sink to ghetto level 
incomes and do not want to accept for themselves or 
communicate to others that this is where they come 


from and belong. 


COLLEGE CRASH 


Back in August of 2007, as real estate collapsed, it 
was blamed on “the subprime problem” which they 
said “would not be contagious.” As the stock markets 


tanked in January 2008, they said “the fundamentals 
of the economy are sound.” When the nation’s largest 
banks, brokerages, insurance companies and mort- 
gage firms were going bust, they said the government 
bailouts would stop the downward spiral. 

By December of 2008, with unemployment rap- 
idly rising and retail sales plummeting, there is no 
longer a pretense that these negative trends will be 
quickly reversed. With hard times the undeniable re- 
ality, the best hope “they” hold out is that the econo- 
my will somehow rebound in a year or two. 

It will not. As the economy and the country un- 
ravel — closely following our forecast schedule — there 
is not a single major mitigating factor to forestall, 
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much less reverse the process. Following the commer- 
cial real estate and retail cave-ins: College. Most will 
downsize, many will fail. 

Beset with high overhead to keep the physical 
plant running, maintain faculty payrolls and cope with 
the results of two decades of robust expansion, col- 
leges are now confronted by shrinking enrollment and 
declining endowments. 

As American households cut back on every level, 
an unthinkable reality sets in. Despite the willingness 
of parents to make sacrifices to send their kids to col- 
lege, they’ve run out of sacrifices. Barely holding on 
themselves, there is nothing left to give. 

With college affordability out of reach for many 
even in the best of times, current economic condi- 
tions make it nearly impossible for both parents and 
students to go deeper into debt. 

It’s been decades since a college degree served as 
an automatic passport to a good job. Under Greatest 
Depressions conditions of double-digit unemployment, 
many will ponder the rationale of a college education 
at all. Few with degrees in business administration, 
journalism, psychology, sociology, international rela- 
tions, communications, archeology, etc. (“soft” sci- 
ences) will find jobs that provide an adequate return 
on investment. 

The ripple effect of a College Crash will spread 
far beyond the campuses, the supporting services, and 
the college towns. It is axiomatic to believe that with- 
out a college education the financial future is limited, 
since college graduates earn almost double the salary 


of high school grads. Having to abandon hope for a 
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college education will also take a widespread, though 
subtle, psychological toll, quite apart from the calcu- 
lable future financial price exacted. 


Trendpost: Going to college for the right types of de- 
grees will still produce high and/or steady incomes. 
Fields involved with alternative energy (solar, geo- 
thermal, wind, biofuel, wave power, hydrino power, 
charged cluster, permanent magnets, zero point energy) 
... from the accepted to the arcane, these will be ac- 
tive fields. “Conservation Engineers” and technologists 
with expertise in saving rather than wasting resources 
will find jobs waiting. 

Overweight, stressed out, prescription drug ad- 
dicted, immune systems compromised, aging Ameri- 
cans — going deaf, blind and losing their minds — who 
lack the will, knowledge or who reject Whole Health 
Healing will be prime candidates for extensive care. 
Almost anything in the health field will provide em- 


ployment, much of it at a very basic level. 


Trendpost: Although the cost of education will be pro- 
hibitive for many, a college education will remain a 
cherished goal. Distance Learning, already in place, is 
still, in trend terms, only in its early growth stage. De- 
buting online a bit more than a decade ago, moderate- 
ly priced Distance Learning will expand in popularity 
as technological advances bring the virtual classroom 
into the home. 

With its global reach, an “On-line U” with all- 
star faculty teams from various disciplines presents a 
rich business opportunity. The desire to learn from the 
“best of the best” in any given field does not restrict 


the model to accredited institutions. All-Star Distance 
Learning has the potential to become a major growth 
industry. 


Trendpost: In low-growth or static-but-popular pro- 


fessions where the standard college education is un- 


likely to return its investment, apprenticeship could be 
an attractive and actually preferable alternative. 


Publisher's Note: The college industrial complex it- 
self is a withering, if not dying, institution. Based upon 
“a business as normal” 20th century model, today’s 
colleges produce graduates trained to work in busi- 
nesses and industries that will never be “normal” 
again. 

Beyond what they teach, who teaches it and its 
real life relevance or applicability, universities large 
and small have squandered huge amounts of money 
and energy on matters totally unrelated to educa- 
tion. The defining signature of the failing enterprise is 
sports ... the stadiums, arenas, coaches, teams and the 
countless billions pumped into them. 

Had all that money, energy and thinking been 
deployed in other directions, it might have actually 
guided “higher education” upwards, but for most, it’s 
too late for that now. 

Stuck in the past, universities lack the tools and 
the disciplines needed to look accurately into the fu- 
ture and plan effectively for it. Trends research — the 
art and science of identifying, forecasting, analyzing 
and managing trends — is not part of the college cur- 
riculum. Neither Harvard, nor Yale, nor Princeton 
have trends research laboratories. 
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